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Algorithm ISC

Require Neighbors > 0
1. while(AdsInBuffer)

2. If (InterestPeopleRate > 00) then

3. exchangelnterestData()
4, If(contactWith > [3) then
5. while(InterestPepole)
6. Send(ad)

7. End while

8. Else

9. while(Neighbors)

10. If(isSimilarity) then
11. Send(ad)

12. Else

13. Broadcast(ad)

14. Break

15. End if

16. End while

17. End if

18. Else

19. Broadcast(ad)

20. Endif

21. End while
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